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Aato enttuxiag, ohokAnpwvovtag pta duvayikn, no-

AUETh nopeia. Z1aBepd Kal ano@acloTikd, pe Eeka-
Bapo otpatnyikd oxedlacpd, katapépvoups va avabab-
didoupe ouvexwq TIC Nnapexdpeveg unnpealeg NPog Toug
aopaAlopévoug, edpatvovtag Ty napousia yag wg pia
ané T No Kavotdueg Kat a€LdnioTeg AoPaALOTIKES €Tal-
peleg otnv EAAGGa, péhn evog naykdouiou opyaviopou,
Je nyetkh Béon otnv Eupconn.

To 2018 anotéAeoe yia v Generali éva akOun Ked-

O£toupe TNV Kalvotopia otnv unnpeoia twv
acpanlopévwy

0 ot6x0¢ pag eivat va avadei€oupe v a&la tng aopd-
AloNG, w¢ PEOO yla v npoctacia Kat i BeAtiwon ng
(WG TWV KaTavaAWTWV Kal va NPooPEPOUNE OUCLATTL-
kG AUOELG NPoG auThv TV KateuBuvon. a va 1o enu-
XOUUE, €NeVOUOUPE OUVEXWG OE KAWVOTOHA TEXVOAOYIKG
epyahela, oupnpdtoviag pe T1oug aoPaloTikoUg dlape-
0oAaBnTEG, Toug onofoug agloAoyoUue wg TO Mo anote-
AEOpATIKG KaVAAL BLaVOUNAG yLa TNV EAANVIKA ayopd.

Elvaixapaktnplotikd dtn Generali éxelunepdinAaot-
doet, v teheutaia tpietia, 1§ enevduoelg, nou oxetido-
VIOl KE TOV YNPLakd NG HETAOXNPATIONO, Kataypdpoviag
duvaplkn napoucia otov TOPEA TWV YNPLOKWY aapaAL-
OTIKWV UNNPECLWV Kat Tou insurtech. Luykekplpéva, a-
€lonothoape TG AJOELG TNG TNAEPATIKAG 0TV KAAGO Tou
QUTOKLVATOU WE TNV epappoyn MyDrive kat ouvexioupe
ME T0 0X€OLA0PG NPWTOMNOPLAKWY AUGEWV Kal OTOV KAG-
60 Zwng, oe auvepyaaia pe v eABeTN etalpeia, leader
070 OUYKEKPLHEVO avTikelpevo, dacadoo. Ltdxog pag, va
napéxoupe pia Kavotdého Npoagyylon atnv Npoaywyn
NG KOAAG uyeiag, Tng euefiag kal Ing npoataciag, Yéoa
anod oTpatnNYIKEG oUvVeEPYaoieg pe dlakekplueveg start-
UpS Kat ENOTNHOVIKA KATOXUPWHEVEG YNPLOKEG £Pap-
MOVEG,

[&laltepn €ugpaon divoupe Kal atnv avatpo@oddtnan
nou AauBavoupe, péow epeuvidy Ikavonoinang and
TOUG NEAATEG KL TOUG OUVEPYATEG Pag. AKOUE Ty dno-
YN TOUG Kal, avIanoKpvOpEVOL OTIG avAyKeS TOUG, Mpo-
XwpoUpe otnv ynelonoinon plag oelpdag dladlkaolwy,
MELDVOVTAG 0T0 €AAXLOTO T0 Xpdvo e€unnpetnong. Xapa-
KINPLOTIKG Napddetypa, n nARPNG yngtonoinon twv Bn-
patwv, and v €KGoon NPooPopdg PEXPL KaL TNV TEAKA
NAEKTpOVIKA Napadoon cupBoAaiou, nou dlacpaiioape
yla Toug ouvepydteg pag, péow g véag “end-to-end”
dladikaoliag, e-policy. H véa unnpeaia ewodyet pua "smart
& simple” hoyikh, o€ pla GMoTte xpovoBopa kat ouvBetn
dladikaala. MAfov, 0 NeAdTNG, o€ cuvepyaoia Ye Tov a-
o(poAOTA TV, Ba £XeL T SUVATATNTA VA NPayHATonotaEL
online dAeg T¢ evépyeleg nou anatrodvial yla v aopd-
Aloh Tou, ané T cupnAnpwon ¢ altnong, Tnv anodoxn
Kal unoypagn eyypapwy Kat tEAG tTh AAyn Tou aopait-
otnplou Tou, o€ éva Ynplakd neplBarov (e-sign).

‘Exoupe ox£610 yia to péddov

To endpevo dldotnua Ba enkevipwBoUpe otnv aglo-
noinon twv duVAPEWY Pag yla Thv 0AoKANpwaoN Tou
otpatnytkoU nAdvou “Generali 2021" tou Opihou otoxeU-
oviag: o€ peyaAltepn dieloduan tng kawotopiag otig
napexdpeveg unnpeaieg, 100 NPog TouG NEAATEG OG0 Kal
MPOG TOUG CUVERYETEG ag, OTNV eV{OXUON TWV TEXVIKWY
pag anoteAeopdtwy kat oty avdntugn tTou avBpnivou
duvapkou pag.

Baolopévol ae moAU yepd Bepéhla, 6nwg niotonotei n
noAU Betikh nopeia tou 2018 -xpovid katd tnv onoia n
napaywyn ac@aiiotpwy ng Generali €éptace ta 208 €-
KaT. EUPW, Kataypdeovtag augnon 4% o€ oxéan e T0
2017- B€ToUuE OTO ENIKEVTPO TWV EPYACLLDY AG TOV Av-
Bpwno. Opapd pag va anoteAoUpe Tov LifetimePartner
60wV Pag euntotevovial,

.GENERALI

Enevoooupe
OUVEX(MS

o€ Kaivotopa
1EXVOAOYIKG
gpyaleia

0 otoxoc pag eivat va avadeioupe v afia
¢ agpdMong, W pégo ya v npoctacin
kat tn Bektiwon ¢ {wig wwv KatavoAwtdv
Kat va npooPpépoujie ouslaoukeS Aoelg

Panos Dimitriou
CEO

We are constantly
investing in
innovative
technological tools

Our aim is to highlight the value of
insurance as a means to protect and
improve the lives of consumers and to offer
substantial solutions in this direction

success for Generali, completing a dynamic,

multi-year course. Decisively, with a clear
strategic planning, we manage to upgrade our
services, consolidating our presence as one of
the most innovative and reliable insurance
companies in Greece, members of a global
organisation, with a leading position in Europe.

The year 2018, was a milestone year of

Innovation for the benefit of our customers

Our aim is to highlight the value of insurance
as a means to protect and improve the lives of
consumers and to offer substantial solutions in
this direction. To achieve this, we are constantly
investing in innovative technological tools, in
close  collaboration  with  insurance
intermediaries, who we evaluate as the most
effective distribution channel for the greek
market. It is characteristic that Generali has
more than doubled investments, related to its
digital transformation, in the last three years,
recording a dynamic presence in the field of
digital insurance services and insurtech. In
particular, we have launched telematic solutions
both in the automotive industry with My Drive
application andin the Life industry, in cooperation
with the Swiss leader, dacadoo. Our goal is to
provide an innovative approach, promoting good
health, wellbeing and safety, through strategic
partnerships with acknowledged start-ups and
scientifically-patented digital applications.

We pay special attention to the feedback we
receive, through customer satisfaction surveys.
We listen to their opinion and respond to their
needs, by simplifying a series of procedures,
upgrading our customer service experience. A
typical example is the complete digitalization of
the process of policy issuing and delivering,
introducing an "end-to-end" process, the “e-
policy”. The new service introduces a "Smart &
Simple" logic. Henceforth, the client, in
collaboration with his insurer, will have the
opportunity to carry out online all the actions
required for his insurance, from the completion
of the application, the acceptance and signature
of the needed documents and finally the receipt
of the insurance policy, in a fully digital,
environment (e-sign, e-delivery)

We plan for the future

In the following period we will focus on the
utilization of our forces for the completion of the
group's strategic plan "Generali 2021" aiming at:
greater penetration of innovation in the services
provided, both to the customers and to our
partners, the improvement of our technical
results and the development of our people.

Based on solid foundations, as shown by the
financial results of the year 2018- during which
the production of Generali premiums reached
208 million euros, recording an increase of 4%
compared to 2017- we are placing people at the
heart of our business. Our vision is to become
the Lifetime Partner of those who trust us.
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