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KAAAOI APAITHPIOTHTAL

Avopkeg Aopahioeig Zwng. Atopikeg Tevikes Aopahioeig.
Eawpikég Aopahioew, Opobikég Aopohioeig

APIBMOL EPTAZOMENDN: 255

APIGMOE EYNEPTAZOMENAN ALGAAILTIKON
AIAMEEOAABHTAN: 2.778 Tuvepyteg
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listens to
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developments

COMPANY NAME

GENERALI HELLAS Hellenic Insurance

COMPANY PRODUCTION (in million euros)
2016:183.752.69

2017: 200,163 49

BUSINESS SECTORS:

Retail Life, Retail Non- Life,

Corporate Insurance, Group Life

NUMBER OF EMPLOYEES: 255

NUMBER OF INSURANCE INTERMEDIARIES / PARTNERS:

2.778 intermediaries

pa enavaBeBaivel o BleuBuvwy oUpBoulog G etaipeiag K.MNa-

vog Anpntpiou ato nAaioto Tou agieppatog tou NextDeal. H erat-
peia ouvéBEoE Mo otevd To Gvopa T He Ty avamu§lakn nopeia mg
xwpagtovilelo K.Anpntpiou. Inpewbvel akopn 6t oty Generali enev-
6Uoupe onv Texvooyia, apouykpaldpaote TG eEeAEelC, aloobogou-
JE yia 10 péNov Kal Béhoupe va 1o unobexBoupe Goo to duvatdv nio
étoipol kal GeopelisTal yla Npoiévia Kat ao@aMoTIKEG AUTELG MO AMAEG
Kal nio €EUnvec.
1. Motoug Bewpefte wg onpavtikérepoug otaBpolc e etaipelag oag ta 20
teAeutala xpévia;

H Generali Siaypaget pia otaBepn avantuiakn tpoxid 1a tekeutaia
20 xpévia, auEdvovtag KaBe xpovo To pepibilo G otnv EMNVIKN aoga-
Notkh ayopd, To onoio £xet pinAaciaoBel and ng apxeg tou 2000 kat
katéxet nAéov v 6n BEon otnv katdragn twv Acpahotikdv Eraipov
g EMnvikng ayopdc.

To AeBvéc Aopahiotiké kal Aviaopahiotikd Zuvebplo, nou blopya-
vaover 20 xpévia pa n Evwon Aapahonkov Etapewiv EAMaboc,
Eekivnoe o€ pia xpovid otaBud kat yia v Generali Hellas. Hrav 1o
1999 61av oAokANPWVE éva KUKAO EEayOpV Kal XapToQUATKiwY GA-
AoV aopaMOTIKWOV ETAIPEIDV Kat €BeTe g BAoelg G neparépw ava-
mUENG NS otV eyxpla ayopd. In ouvéxela, dnwe AAAWOTE EKAVE
KaLTa nponyoUHEva eKato Kat mAéov Em
nou ftav napoloa oty ENANVIKN aopa-
Aotikn ayopd, n etaipeia ouvebeoe nio
oteva 10 Gvoua TG PE TV avanmuglakn
Topeia g xdpag npoopépoviag oro-

Mnpwpéveq aopahonkeg AUOEIG o€
Jeyaha TexviKG Epya aAAa Kal Blopnxa-
VIKoUG KivBUvoug, nou mpaypatonoti-
Bnkav npwv Kat petd toug OAupniakoug
Aychveov Tou 2004 omv ABrva.

0 nyenkdg ™G pohog otig corporate
ao(QaAiCEIC NOPAPEVEL KON KaL TNV Me-

Tnv wxupn napoucia g Generali omv eEMnvikn aopaMoTikn ayo-

the Greek Insurance Market, was

reaffirmed by the company's
CEO., Mr. Panos Dimitriou, in the
context of New Deal's Tribute. The
Company has more closely associated
its name with the country’s course of
development, Mr. Dimitriou stressed.
He also noted that in Generali, we are
investing in technology, we “listen” to
developments, we are optimistic about
the future, and we want to welcome it,
as ready as possible, and committed to simpler and smarter
products and insurance solutions.

G ENERAL!'s strong presence into

1. Which do you consider to be the most significant milestones of your
company, during the last 20 years?

During the last 20 years, Generali has chartered a course of
continual, stable growth. The company has steadily increased its

. share in the Greek insurance market each year, more than tripling
it since the beginning of 2000 It currently holds a éth place ranking
in the Greek Insurance market. .

The International Insurance & Reinsurance Conference,
organized annually for the last 20 years by the Union of Insurance
Companies of Greece, commenced during a landmark year for
Generali. ltwas in 1999 when a period of acquisitions was completed
and the Company set the foundations of its further development in
the local market. During the period that proceeded and followed the
Olympic Games of 2004 in Athens, the company further connected
its name with the development of the country. insuring large scale,
public infrastructure projects. and industrial risks, following a
successful course of more 100 years of operation in the Greek
market.

Generali, playedaleading role in corporate insurance, maintaining

Panos Dimitriou
CEQ

Meeting

pioBo T OKoVOPIKAG Kpiong GpwG ouvobeveTal Tpa and pia loxuph
Napouacia NG Kal oTig atopKeg aopanioelg Jwng Kat npwv, Kat pia
onpavikn Gvobo Tou peptbiou g omv EMNVIKN aopaloTikn ayopd.

ErumAéov., n Generali napakohouBaviag oteva ng eEeAEEIG Kat v
TEXVOAOYIKN ENavVGOTacn nou guvie)eital Ta TeAeutaia xpévia, ent-
onelbet tig enevbloelg oe VEEG TExvVOAOyiEG Kal Ynglonotel otablakd
¢ Aetroupyieg TNC, SnpoupywvTag Npwionoplaka epyaieia yia toug
ouvepydrteg g aopahiotikoUg SlapeooAaBntég ahd Kal Toug MoAITeg
MoU TNE EJMOTEUOVIAL TNV QOPAAOTIKA TOUG KAAUYN.

MapdMnha, 6Aa autd ta xpévia n Generali nou aMale Siapkwg kat
npooappdletal ota véa Sebopéva napapével MO O pia aTpamyikn
g enthoyn, otnv avantugn TG o€ ouvepyaoia pe 1oV aopaMoTiko bi-
apeoohaBnn.

2. Motot eival o1 kevipixol otéxot g etatpelag oag otn véa enoxii g Texvoloyiag
Kot 1wV au§npéviov anarthoewy TV KaTavaAwTov;

0 kdopog ahadet. To péhhov eivat AN ebw. Inv Generali apou-
ykpaldpaote tg e€eAielc, alo060§oUpE yia 10 pEMOV Kat BEAoUpE
va 10 unobexBolpe 6oo to Suvardy nio £Tolpol. TUpPVoUE 6T
kAdbog g 1Blwtikng acpdhiong Ba aMaget pidika kat o neAdatng Bc
£Xel NOAU NEPLOOGTEPES AAG KL SlapOpETKEG anatmoelg. KataAu:
g GAwv autv Twv eEeNiewv eival BeBaiwg n Texvoloyia.

Ta npoiévta Kal ol aopahotikég Agelg eupUtepa Ba eival nio a
nAEg kat mo §unveg. H Generali napa
KohouBei 1¢ 1doelg Kal Heopederal vt
napéxel npotdvra nou Ba avranokpivo
viat otnv apxh Smart & Simple. Eni
ong, beopeletal on Ba npoogéps
OTOUG OUVEPYATEG TNG TEXVOAOYIKA EP
yaheia kat Aioelg nou Ba evioxdouv Tl
epyaoieg Toug, nou Ba Toug aghvou
anepionaotoug va bleupUvouv 10 MeAC
ToAdylo Toug, eviaxUovtag 1o aupBol
AEUTIKG enayyeAUaTIKG Toug poho

its positive momentum even durir
the economic crisis. It furth
strengthened its position with a stror
presence in retail, and a significa
increase of market share.

Generali closely monitors trends al
significant developments occurring
\ the technological sector, acceleratil
investment in new technologies a
gradually digitizing its operatior
providing innovative tools to both
insurance intermediaries and to clier
who entrust the company with their insurance needs.

Throughout the years, despite its constant change and adaplali
to new paradigms, Generali has remained faithful to its cc
strategic principle: to forge its future in close co-operation with
intermediaries.

2. Which are your main goals in the era of technological revolution, where
customer demands are higher than ever?

The world is changing. The future is already here. At Generali,
closely monitor trends and developments and maintain
optimistic outlook on the future, welcoming tomorrow in a stati
readiness. We believe that the private insurance sector will unde
radical change and that the customer will play decisive and ac
role in shaping the market. Technology will be the catalyst of
change.

Insurance products and solutions in general will be simpler
smarter. Generali is committed to providing products that will rr
the principle of “Smart and Simple™. We are also committe
providing our intermediaries with the technological tools that
enhance their everyday work and will allow them to offer qu
service to their clients, reinforcing their professional consult:
role.
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